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DETAILED ACTION 
Information Disclosure Statement 

The information disclosure statements (IDSs) submitted on June 26, 2000 and 
September 26, 2000 are being considered by the examiner. 

Drawings 

The drawings filed on June 26, 2000 are acceptable. 
Claim Rejections - 35 USC § 102 
The following is a quotation of the appropriate paragraphs of 35 U.S.C. 102 that 
form the basis for the rejections under this section made in this Office action: 
A person shall be entitled to a patent unless - 

(e) the invention was described in (1) an application for patent, published under section 122(b), by 
another filed in the United States before the invention by the applicant for patent or (2) a patent 
granted on an application for patent by another filed in the United States before the invention by the 
applicant for patent, except that an international application filed under the treaty defined in section 
351(a) shall have the effects for purposes of this subsection of an application filed in the United States 
only if the international application designated the United States and was published under Article 21(2) 
of such treaty In the English language. 

Claim 63 is rejected under 35 U.S.C. 102(e) as being anticipated by U.S. 
Patent No. 5,930,769. Rose discloses a method for participating in a shopper 
information system (col. 1. lines 53-57; col. 1, line 65-col. 2, line 2) comprising: receiving 
information concerning characteristics of shoppers (col. 1, lines 57-64; col. 3, line 18- 
col. 4, line 9); using the received information to select an image for viewing (col. col. 1, 
lines 57-64; col. 3, line 40 - col. 4, line 24; Figures 1-4); and receiving the selected 
image (col. 1, lines 57-64; col. 3, line 40 - col. 4, line 24; Figures 1-4). 
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Claim Rejections - 35 USC § 103 

The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 

obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

Claims 1-2, 4-9, 14-17, 22-24, 44-46, 55-56, and 58-59 are rejected under 35 

U.S.C. 103(a) as being unpatentable over U.S. Patent No. 5,930,769 to Rose in 

view of U.S. No. Patent 6,295,551 to Roberts et al. 

Regarding claims 1, 44-45 and 55-56, Rose discloses a method, system, and 
article of manufacturing comprising a computer usable medium having computer 
readable program code means for operating a shopper information system (col. 1, lines 
53-64; col. 3, lines 10-17), comprising: generating an image of a shopper (col. 1, lines 
53-64;col. 3, lines 18-20; col. 3, lines 40-62); selecting a garment to be included in the 
image (col. 1, lines 57-63; col. 3, line 63-col. 4, line 24; Figures 1-4); the shopper dons 
the selected garment (col. 1, lines 57-63; col. 3, line 63-col. 4, line 24; Figures 1-4); the 
image of the selected garment is combined with an image of the shopper (col. 1, lines 
57-63; col. 3, line 63-col. 4, line 24; col. 7, lines 44-62; Figures 1-4) ; optical system to 
capture an image of the shopper (col. 3, lines 19-20; col. 3, lines 56-59); digital camera 
(col. 3, lines 56-59). However, Rose does not disclose requesting a panel of 
participants; distributing the image to participants; and receiving responses to the image 
from the participants. Rose discloses a system that shows analysis of fashion 
suggestions based on the customer's body type (col. 8, lines 58-60). On the other 
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hand, Roberts teaches the requesting a panel of participants; distributing the image to a 
plurality of participants (col. 3, line 58 - col. 4, line 3; col. 5, lines 10-17) and receiving 
responses to the image from the plurality of participants (col. 4, lines 4-51). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify Rose's method of shopping, to include the distributing of 
images and receiving responses to the image, as taught by Roberts, in order to provide 
a method for coordinating Internet multimedia communication such that two or more 
users can view and modify a copy of the same multi-media contents, where any 
modifications made by one user are subsequently viewed by a second user or other 
users, as well as enhancing the communication by supplementing any visual 
communication with audio communication (Roberts col. 1, lines 13-20). Thus, it 
provides customer service that personalizes and simplifies the shopping process (Rose 
col. 11, lines 8-9). 

Regarding claims 2, 4,14-17, and 22-24 (which discloses all of the limitation of 
claim 1), Roberts teaches the processing of received responses; transmitting the 
processed responses to the shopper; providing the received responses to the shopper 
substantially immediately upon receiving the responses; accumulating the responses; 
and presenting the accumulated responses to the shopper and transmitting the 
accumulated responses to a shopper terminal. Furthermore, Roberts teaches the 
transmitting a promotional offer to the shopper (col. 2, lines 69-61); the offer is 
determined based on an analysis of the received responses (col. 11, lines 53 - col. 12, 
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lines 14); transmitting the received responses to a retailer (col. 16, lines 40-67; col. 20, 
lines 37-43). 

Regarding 5-9 and 58-59 (which discloses all of the limitation of claims 1 and 56), 
Rose discloses logging on to a shopping website; selecting a garment to be included in 
the image (col. 1, lines 53-64; col. 3, lines 63 - col. 4, line 24; Figures 1-3); the shopper 
dons the selected garment (col. 1 , lines 53-64; col. 6, line 65 - col. 7, line 23; col. 7, 
lines 44-67; Figures 1-3); the selected gannent is combined with an image of the 
shopper (col. 1, lines 53-64; col. 3, lines 40-62; col. 6, line 65 - col. 7, line 23; col. 7, 
lines 44-67; Figures 1-3); an optical system to capture an image of the shopper (col. 3, 
lines 18-20; col. 3, lines 56-62); and a digital camera (col. 3, lines 18-20; col. 3, lines 56- 
62). 

Regarding claim 45, Rose discloses a shopper information kiosk comprising: a 
kiosk structure (electronic medium); image means, for convenient an image to digital 
image data; a memory for storing the digital image data; a processor connected to the 
memory; communication means for connecting the processor to a data network; input 
means for providing shopper input to the processor; and a display for displaying 
information to a shopper; and the processor being programmed to control the image 
means to capture an image of the shopper (col. 2, line 53 - col. 3, line 63). However, 
Rose does not disclose the panel of participants that responses to the image 
distributed. On the other hand, Roberts teaches the kiosk and the panel of participants, 
as recited in the claims. (Col. 5, lines 10-18) 
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It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the shopper information kiosk of Rose, to include the 
panel of participants, as taught by Roberts, in order to provide a method for coordinating 
Internet multimedia communication such that two or more users can view and modify a 
copy of the same multi-media contents, where any modifications made by one user are 
subsequently viewed by a second user or other users, as well as enhancing the 
communication by supplementing any visual communication with audio communication 
(Roberts col. 1, lines 13-20). Thus, it provides customer service that personalizes and 
simplifies the shopping process (Rose col. 11, lines 8-9). 

Regarding claim 46 (which discloses all the limitation of claim 45), Rose 
discloses a digital camera (col. 3, lines 18-20; col. 3, lines 56-62). 

Claims 3,10-13, 18-21, 25-27, and 57 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over as U.S. Patent No. 5,930,769 to Rose and U.S. Patent No. 
6,295,551 to Roberts applied to claims 1, 28 and 56 above, and further in view of 
U.S. Patent No. 5,913,204 to Kelly. Rose and Roberts provide the invention 
substantially as recited, however, the combination does not provide the performing a 
statistical analysis of the received responses; calculating respective percentages for 
categories the received responses; assembling the participants based on the received 
input; the characteristics of the participants include demographic and subjective 
characteristics of the participants; selecting a panel of participants from a pool of 
participants; generating a question to be distributed to the participants; the responses 
include a selection of one or two alternatives posed by the question; the responses 
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includes a selection of one of a range of alternatives posed by the question; the 
responses include open-ended text responses; providing an offer to the participants; 
applying a rating to some participants on the basis of the received responses; and 
providing a benefit to the participants on the basis of the applied rating. The 
combination of Rose and Roberts discloses the analysis of fashion suggestion based on 
the customers' image (Rose col. 8, lines 58-60). Furthermore, the combination further 
discloses communication between multiple users and multiple representatives may 
conduct a single conference (Roberts abstract). 

Kelly, on the other hand, teaches performing a statistical analysis of the received 
responses (col. 6. lines 24-67); calculating respective percentages for categories the 
received responses (col. 6, lines 24-67); assembling the participants based on the 
received input (Figure 5, col. 1, line 66-col. 2, line 12); the characteristics of the 
participants include demographic and subjective characteristics of the participants (col. 
2, lines 59-64); selecting a panel of participants from a pool of participants (col. 3, lines 
10-36); generating a question to be distributed to the participants (col. 3, line 54 - col. 4, 
line 65); the responses include a selection of one or two alternatives posed by the 
question (col. 3, line 58 - col. 4, line 65); the responses includes a selection of one of a 
range of alternatives posed by the question (col. 3, line 58 - col. 4, line 65); the 
responses include open-ended text responses (col. 3, line 58 - col. 4, line 65); providing 
an offer to the participants (claim 26); applying a rating to some participants on the 
basis of the received responses (col. 6, lines 24-67); and providing a benefit to the 
participants on the basis of the applied rating (col. 6, lines 24-67). 
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It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the method of the combination of Rose and Roberts, to 
include the performing of statistical analysis of the received responses and the 
assembling, selecting, and rating of participants, as taught by Kelly, in order to provide 
prospective participants who comply with the defined criteria (Kelly col. 3, lines 47-50). 

Claims 28-39, 42-43, 48-54, and 60-62 are rejected under 35 U.S.C. 103(a) as 
being unpatentable over as U.S. Patent No. 5,930,769 to Rose in view of U.S. 
Patent No. 6,295,551 to Roberts and further in view of U.S. Patent No. 5,913,204 to 
Kelly. 

Regarding claim 28, Rose discloses the method for operating a shopper 
information network (col. 3, lines 10-17) comprising: logging on to a shopping website 
(col. 3, lines 10-38); retrieving a shopper image that represents a shopper (col. 3, line 
40-col. 4, line 9); selecting a garment (col. 4, lines 10-24; col. 7, lines 44-67); combining 
an image of the selected garment with the shopper image to form a combined image 
(col. 3, line 40 - col. 4, line 25; col. 7, lines 44-67). 

However, Rose does not disclose the requesting a panel of participants; defining 
desired characteristics of the panel of participants; determining availability of 
participants who match the defined desired characteristics; transmitting the combined 
image to participants determined to be available; receiving responses from participants 
to whom the combined Image was transmitted; processing the received responses; and 
transmitting the processed responses to the shopper. Roberts, on the other hand, 
teaches transmitting the combined image to participants determined to be available; 
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receiving responses from participants to whom the combined image was transmitted; 
processing the received responses; and transmitting the processed responses to the 
shopper. (See col. 3, lines 15-65; col. 5, line 10-17) 

However, the combination of Rose and Roberts does not provide the requesting 
a panel of participants; defining desired characteristics of the panel of participants; and 
determining availability of participants who match the defined desired characteristics. 
Kelly, on the other hand, teaches the requesting a panel of participants; defining desired 
characteristics of the panel of participants; and determining availability of participants 
who match the defined desired characteristics. (Figure 5, col. 1, line 66-col. 2, line 12; 
col. 2, lines 59-64; col. 3, lines 10-36) 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify Rose's method of shopping, to include the distributing of 
images and receiving responses to the image, as taught by Roberts, to further include 
the panel of participants, as taught by Kelly, in order to provide a method for 
coordinating Internet multimedia communication such that two or more users can view 
and modify a copy of the same multi-media contents, where any modifications made by 
one user are subsequently viewed by a second user or other users, as well as 
enhancing the communication by supplementing any visual communication with audio 
communication (Roberts col. 1, lines 13-20). Thus, it provides customer service that 
personalizes and simplifies the shopping process (Rose col. 11, lines 8-9). 

Regarding claims 29-33 (which discloses all the limitation of claim 28), Roberts 
teaches calculating respective percentages for categories of the received responses 
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and wherein the calculated percentages are presented to the shopper; the response are 
open-ended text response; defining a query and transmitting the query to the 
participants with the combined image; selecting the query from a menu; and entering 
text characters via a key board. (Col. 3, lines 31-50; col. 3, line 57 - col. 4, line 65; col. 
5, lines 9-17; col. 5, lines 38-67). 

Regarding claims 34-36 (which disclose all the limitation of claim 28), Rose 
discloses selecting a second garment; the combined image includes and image of the 
selected second garment (col. 1, lines 53-64; col. 3, lines 18-20; col. 3, lines 40-62); the 
shopper image is a virtual model that represents the shopper (col. 3, lines 18-62); and 
the shopper image is derived from at least one photograph of the shopper (col. 3, lines 
19-20; col. 3, lines 56-59). 

Regarding claim 37, Rose discloses a method of operating a shopper information 
system comprising capturing an image of a shopper who is wearing a garment (Figures 
1-4; col. 1 , lines 57-64; col. 3, line 64 - col. 4, line 24). However, Rose does not 
disclose defining a panel of participants; transmitting the image to the panel of 
participants; receiving responses from the participants; and presenting the responses to 
the shopper. On the other hand, Roberts teaches the defining a panel of participants; 
transmitting the image to the panel of participants; receiving responses from the 
participants; and presenting the responses to the shopper. (See col. 3, lines 15-65; col. 
5, line 10-17) However, the combination of Rose and Roberts does not provide the 
defining a panel of participants. Kelly, on the other hand, teaches the defining a panel 
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of participants. (Figure 5, col. 1, line 66-col. 2, line 12; col. 2, lines 59-64; col. 3, lines 
10-36) 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify Rose's method of shopping, to include the panel of 
participants, transmitting the image to the participants, and receiving and presenting the 
responses to the shopper, as taught by Roberts, and to further include the defining a 
panel of participants, as taught by Kelly, in order to provide a method for coordinating 
Internet multimedia communication such that two or more users can view and modify a 
copy of the same multi-media contents, where any modifications made by one user are 
subsequently viewed by a second user or other users, as well as enhancing the 
communication by supplementing any visual communication with audio communication 
(Roberts col. 1, lines 13-20). Thus, it provides customer service that personalizes and 
simplifies the shopping process (Rose col. 11, lines 8-9). 

Regarding claims 38-39, and 42-43 (which discloses all the limitation of claim 
37), Roberts teaches the responses are presented to the shopper in the form of a 
statistical analysis of the response; the response are divided into categories and the 
statistical analysis includes percentages that correspond to the categories; entering a 
query and transmitting the query to the participants with the image; the presenting step 
is performed substantially immediately after the receiving step (col. 3, lines 31-50; col. 
4, lines 5-43; col. 5, lines 9-17; col. 5, lines 38-67). 

Regarding claim 48, Rose discloses a method for operating a shopper 
information system comprising generating an image of a shopper (col. 1, lines 57-64; 
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col. 4, lines 18-62). However, Rose does not disclose the storing profiles for each 
participant for each participant of a pool of participants; receiving a request for a panel 
of participants; the request specifying at least one participants characteristics; selecting 
a panel of participants based on the stored profiles and characteristics; and distributing 
the image of the shopper to the selected panel of participants. Roberts, on the other 
hand, teaches receiving a request for a panel of participants and the distributing the 
image of the shopper to the selected panel of participants (col. 3, lines 15-65; col. 5, 
lines 10-18). However, the combination Rose and Roberts does not provide the storing 
of profiles for each participants; request specifying the participant characteristics; and 
the selecting of a panel of participants based on the profiles and characteristics. Kelly, 
on the other hand, teaches the storing of profiles for each participants; request 
specifying the participant characteristics; and the selecting of a panel of participants 
based on the profiles and characteristics. (Figure 5, col. 1, line 66-col. 2, line 12; col. 2, 
lines 59-64; col. 3, lines 10-36) 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the method of Rose, to include the requesting for a panel 
and distributing the image to the panel, as taught by Roberts, and to further include the 
selection of participants based on the profiles and characteristics, as taught by Kelly, in 
order to provide a method for coordinating Internet multimedia communication such that 
two or more users can view and modify a copy of the same multi-media contents, where 
any modifications made by one user are subsequently viewed by a second user or other 
users, as well as enhancing the communication by supplementing any visual 
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communication with audio communication (Roberts col. 1, lines 13-20). Thus, it 
provides customer service that personalizes and simplifies the shopping process (Rose 
col. 11, lines 8-9). 

Regarding claims 49-52 (which discloses all the limitation of claim 48), Roberts 
teaches the receiving of responses to the image from the participants; providing 
feedback to the shopper based on the received responses; the generating the step is 
performed before the receiving step; and the receiving step is performed before the 
generating step (col. 3, lines 31-50; col. 4, lines 5-43; col. 5, lines 9-17; col. 5, lines 38- 
67). 

Regarding claim 53-54 (which discloses all the limitation of claim 48), Rose 
discloses storing a profiled for the shopper and using an optical system to capture an 
image of the shopper (col. 3, lines 118-62). 

Regarding claims 60-62, Rose discloses a method for participating in a shopper 
information system (col. 1. lines 53-57; col. 1, line 65-col. 2, line 2), comprising the 
image of a shopper (col. 3, lines 18-62; Figure 1) and the receiving information 
concerning characteristics of the shopper (col. 3, line 18-col. 4, line 9: Figures 1-4). 
However, Rose does not disclose the receiving an invitation to participate in a panel; 
responding to the invitation; the receiving a message; responding to the message; and 
responding to the message includes selecting a check box. Roberts, on the other hand, 
teaches the receiving a message and the responding to a message (col. 3, lines 15-22; 
col. 5, lines 52-67; claims 19 and 28); and the responding to message includes 
selecting a check box (col. 17, lines 1-13). 
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The combination of Rose and Roberts does not provide the receiving an 
invitation to participate in a panel and responding to the invitation. Kelley, on the other 
hand, teaches receiving an invitation to participate in a panel and responding to the 
invitation (col. 1, line 66-col. 2, line 23; claim 10). 

It would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to modify the method of Rose to include the receiving and 
responding to message, as taught by Roberts, and to further include the receiving and 
responding to an invitation to participate in a panel, as taught by Kelly, in order to 
provide a method for coordinating Internet multimedia communication such that two or 
more users can view and modify a copy of the same multi-media contents, where any 
modifications made by one user are subsequently viewed by a second user or other 
users, as well as enhancing the communication by supplementing any visual 
communication with audio communication (Roberts col. 1, lines 13-20). Thus, it 
provides customer service that personalizes and simplifies the shopping process (Rose 
col. 1 1 , lines 8-9). 

Claims 41-42 are rejected under 35 U.S.C. 103(a) as being unpatentable 
over as U.S. Patent No. 5,930,769 to Rose in view of U.S. Patent No. 6,295,551 to 
Roberts and in view of U.S. Patent No. U.S. Patent No. 5,913,204 to Kelly as 
applied to claim 37 above, and further in view of U.S. Patent No. 6,134,548 to 
Gottsman. Rose, Roberts, and Kelly provide the invention substantially, as recited, 
however, the combination does not provide a product identifier code and the scanning a 
bar code that represents the product identifier. Gottsman, on the other hand, teaches 
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the product identifier and the scanning of a bar code (abstract, summary). It would have 
been obvious to one of ordinary skill in the art at the time of the invention was made to , 
modify the combination of Rose, Roberts and Kelly to have include the product identifier 
code and the scanning of a bar code, as taught by Gottsman, in order to find the 
availability and pricing information of the product (Gottsman col. 2, lines 1-3). 

Claim 47 is rejected under 35 U.S.C. 103(a) as being unpatentable over U.S. 
Patent No. 5,930,769 to Rose in view of U.S. No. Patent 6,295,551 to Roberts et al. 
as applied to claim 45, and in further view of U.S. Patent No. 6,134,548 to 
Gottsman. Rose and Roberts provide the invention substantially, as recited, however, 
the combination does not provide a scanner connect to the processor for entering 
product information. Gottsman, on the other hand, teaches the scanner, as recited in 
the claim (abstract, summary). It would have been obvious to one of ordinary skill in the 
art at the time of the invention was made to modify the combination of Rose and 
Roberts to have include the scanner, as taught by Gottsman, in order to find the 
availability and pricing information of the product (Gottsman col. 2, lines 1-3). 



The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

U.S. Patent No. 4,870,579 to Hey discloses a system and method of predicting 
reactions for each unsampled item by a user based on similarity in reaction of other 
users relative to the that user. 



Conclusion 
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U.S. Patent No. 5,227,874 to Von Kohorn discloses the measuring of the impact 
of stimuli on individuals under varying circumstances. 

Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Marissa Thein whose telephone number is 703-305- 
5246. The examiner can normally be reached on Monday-Friday 8:30-5:30. 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Wynn Coggins can be reached on 703-308-1344. The fax phone numbers 
for the organization where this application or proceeding is assigned are 703-872-9326 
for regular communications and 703-872-9327 for After Final communications. 

Any Inquiry of a general nature or relating to the status of this application or 
proceeding should be directed to the receptionist whose telephone number is 703-308- 
1113. 
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April 29, 2003 




